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It has a specific purpose: to build a bridge between the worlds of social and
behavioral science and communication research and the world of professional
public relations. ("'H&) The findings of the scientists need to be translated and
interpreted so they can be applied by the practitioner. That is the purpose of the
PUBLIC RELATIONS REVIEW - to provide a bridge over the gap between those
who are systematically studying human behavior and those who can apply the
results of that study in their professional practice.
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Japan 10 0.9% 5 13% 5 07%
China 47 44% 4 1.1% 43 62%
§ Korea 9 0.8% 5 13% 4 06%
D Asia/Pacific 27 25% 11 29% 16 23%
#  Westerm Europe 88 8.2% 20 5.3% 68  9.8%
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ES TG 1998~2007 2008~ 2017 o
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% 1071 378 693
Theory development 93 8.7% 48 12.7% 45 6.5% 4
= Research & measurement, evaluation 31 2.9% 4 1.1% 27 3.9%
Propaganda 9 0.8% 4 1.1% 5 0.7%
International, global & intercultural issues 124 11.6% 55 14.6% 69 10.0% 3
Issue management / framing 37 3.5% 12 3.2% 25 3.6%
= Business credibility & ethics 41 3.8% 8 2.1% 33 4.8% 10
Overview of PR practice 15 1.4% 15 4.0% 0 0.0%
Image of PR 8 0.7% 4 1.1% 4 0.6%
Career enhancement 4 0.4% 1 0.3% 3 0.4%
s 3 Personal qualities 7 0.7% 3 0.8% 4 0.6%
E 3 Leadership 7 0.7% 1 0.3% 6  0.9%
T & Practitioner/workplace 62 5.8% 19 5.0% 43  62% 7
Profession/profesionalism/professionalization 29 2.7% 9 2.4% 20 2.9%
PR Agency &consulting firm 14 1.3% 2 0.5% 12 1.7%
Structure of PR department 1 0.1% 0 0.0% 1 0.1%

o Consumer relations 5 0.5% 0 0.0% 5 0.7%

S Stakeholder communication / management 10 0.9% 7 1.9% 3 04%

% Employee (internal) communication & relations 29 2.7% 4 1.1% 24 3.5%

Z—’S Organization-public relationship 31 2.9% 9 2.4% 22 3.2%

" Engagement 33 3.1% 2 0.5% 31 45%
Corporate persona / identity/image 7 0.7% 3 0.8% 4 0.6%
Management 7 0.7% 2 0.5% 5 0.7%
CSR 37 3.5% 6 1.6% 31 4.5%

x  Crisis communication/management 135 12.6% 47 12.4% 88 12.7% 2

'0:5 Risk communication/image repair 50 4.7% 12 3.2% 38 55% 9

3 Conflict resolution 10 0.9% 5 1.3% 5 0.7%

S Reputation management/Organizationa trust 22 2.1% 7 1.9% 15 2.2%
Diversity 4 0.4% 0 0.0% 4 0.6%

5 Education/Pedagogy 69 6.4% 39 10.3% 30 43% 6
& § Educational institution 11 1.0% 6 1.6% 5 0.7%
@ Schools & public relations students 8 0.7% 6 1.6% 2 0.3%
c Investors' relation 5 0.5% 0 0.0% 5 0.7%
. % Health communication 14 1.3% 4 1.1% 10 1.4%
£ .= Political communication 36 3.4% 6 1.6% 30 4.3%
2 £ Sport communication 22 2.1% 4 1.1% 18 2.6%

g Small and medium-size enterprise 4 0.4% 1 0.3% 3 0.4%
Non-profit public relations 26 2.4% 4 1.1% 22 3.2%
History 78 7.3% 28 7.4% 50 72% 5
Activism 23 2.1% 7 1.9% 16 2.3%

., Advertising & marketing 14 1.3% 3 0.8% 11 1.6%

% Brand/Brand management 13 1.2% 0 0.0% 13 1.9%

f Legal and regulatory issues 12 1.1% 3 0.8% 9 1.3%

% Sense making 2 0.2% 0 0.0% 2 0.3%

§ Social capital 7 0.7% 1 0.3% 6  0.9%

Storytelling 5 0.5% 0 0.0% 5 0.7%
Whistleblowing 1 0.1% 0 0.0% 1 0.1%
Media coverage 34 3.2% 12 3.2% 22 3.2%

3 & Media relations 56 5.2% 16 4.2% 40 58% 8
S € Newspapers & print publications 11 1.0% 4 1.1% 7 1.0%
= 3 Radio & television 5 0.5% 0.3% 4 0.6%

~ New technology & social media 157 14.7% 37 9.8% 120 173% 1
Public affairs 26 2.4% 9 2.4% 17 2.5%
Public diplomacy 29 2.7% 7 1.9% 22 3.2%
§ , PRtechnique 2 0.2% 1 0.3% 1 0.1%
£ 3 PR Campaign 10 0.9% 8 2.1% 2 0.3%
© " Writing techniques 4 0.4% 3 0.8% 1 01%
Other 18 1.7% 11 2.9% 7 1.0%




