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Digital Transformation in Public Relations and Communications

Yukihiko OHASHI Yasuhiro KOMATSU
(Hitachi, Ltd.) (Nomura Research Institute, Ltd.)
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(Tokyo City University)  (The Graduate School of Information & Communication)

Abstract

The purpose of this study is to clarify what kind of transformation is required for public relations and
Communications with the acceleration of DX (Digital Transformation), which transforms business models
through value co-creation using digital technology. As a result of questionnaire surveys with corporate public
relations officers and consideration through several case studies, it was suggested that it is important to
accumulate reputation and trust in public relations and Communications by visualizing the excitement and
empathy generated by philosophy and purpose practice and the interaction between companies, customers, and
employees. Public relations and Communications are required to play a key role as a "core function of
communication" to maximize the benefit

s of digital technology and enhance engagement through diverse contacts with customers and society.

Key words: Digital Transformation, Value Co-creation, Purpose, Engagement, Community
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