2003~2004FEBARLEZEMRERES

TRTFHEUT1LR—h
-
A=EERE

Sustainability Report & Social Responsibility Invenstment

[P RXTFEUTrUR—- b CHEEEREINRE
2005854

BARLBZ=

Japan Society for Corporate Communication Studies



HBEDERE

HEEMKT H =y P LT, ZRMNEAMEEZTESNIELDTHLLU L, WbWw5
HLDLEMRBIZESERL TW DIXYUARTHD, tHaOEBBlEzKMmT 570
IZHE- T, REOITIREIIRE SN, TOMHEEZ SE2BETOLObEEDOEH
R LEEERB LI LOTRITRIER LR,

F7o, th2ORGHMERIE, a2 2 EACEE ORI O M EEL O 1
REFFETH Y, PICIITEREOEE ot A0 bBELTEELDOTH D, Z0EL
iz, 4P IX0x{HL, —EOEIRAXTHE SN b TR, RWELOFT
EHEEHFS, AESNTTEERSILLDOTHY, FHRIChiZh, ZOEEEFITTHL
HLDOTH D,

COHEOKRE KB L LTOREL, —oOHARFEERNEZ TET D, Fhi,
IRFDOEFERBZ L C, HEn=—XZHE L TRFEEEIZ T 2/ Th Y, To¥
BITE O LGS o MEn 555t & 2 0EB TS h 5, BRERICBWT, &%
DFF LM - RFLEN P RT DLW, TOHEMBEENBEFIND LI
iolo, ¥, HAONRERFEAZAEN - BFENICHAL, SFIEME L TERE
EENCEte & & Bis, EANHIT DS OMOMRKBEOFELEE L, WALCE#RT~
ETHY, FlEEEDOL TR, BEOBELZFORE O LERIATND,

BAREROBEICE ST, BRI - EROTBHRAENMEES N, HEELCEROKE
B e BE BN E DO TH b,

AMEET, AARLHESNLORLEZIT 2003444 H XY 20064 3 A £ TiT-17-
e MATFEY T4 LAR— P EHSBEERE] ORRERY LD HDOTHD,

WrEaEE: HAStt PR UV bdy 4L REREER EEH R



%Eﬁ@%ﬁ ........................................................................................................................................................ 1
%1—‘% /ﬁ%@ CSR /\U)ﬁ@{fﬂ#@%ﬁ?%ﬁﬂﬁ ....................................................................................... 9
1—1 T{ZED CSR ~DE D FEREFAS | D FEME LT DU VT rrerreremrrersmsmssmsissessisssssiinisiisnines B
1—2 XD CSR ~DEHL IR0 FEHETHAT L GL wvvrerererrresesssssssssssses s 5
1—3 {EED CSR ~DEVHADEREIZ DOUVNTOELE (55 11 [ERFZERPIZR) wooeeeereeeeees 23
OB [HRTFEYT AL DAL DT LRELE | ZER roerrrssrssssssssssssss s s s sssss 43
2—1 HEMEBEMLLIAITRT A
J:Ba ﬁt (ﬁft/ﬁ\%t B ZfKI‘/:‘}‘:cll/ﬂF—\’t°§7/1/) ............................................................ 45
2—2 Can Reputation Win Sustainability?———A Japanese Perspective
FAABE (BEEREE) [UPITESR (FZS)I|JCEE) oovvrmessrsmmmsssssmsisssssssissssssnsssssssasssssssssssans £l
2—3 CSR ERT—IHNF —
ﬂfé:ﬁ—'fl?ﬁ ( H {f‘_—%U‘ﬁ“—?‘) ......................................................................................................... 67
2—4 SN R TEEI ~DOH R
TR — (Rt BHEB TR ) i ssssness 69
%3% r.v-x?‘--j—t“yﬁ‘—/r[/;jf‘_}\t% :/E\EEE}?E%J ‘:Fﬂ@—é%%‘ ....................................................... 71
3—1 SRUIKISLIZAREDIREIFAAE(CSR) (5 12 [EHFFERPIER) oo 73
3—2 CSR {@(;'E"@H#’f’b (% 13 @Eﬂ:%{a\mf‘g) .................................................................................. 89
%4% ﬁ—}gjgﬂ, .......................................................................................................................................... 103
4—1 ,{]}]:%’ch/i\)(://{__ ............................................................................................................................ 105
4—2 B}%é\;ﬁgmp\jg .......................................................................................................................... 106
kb@‘: ........................................................................................................................................................... 109





