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Survey on YouTube channel utilization by Japanese universities

Takahiro ISEKI
(University of Hyogo)

Abstract

YouTube has become an important tool in university public relations. To find out how to utilize it in the future,
this paper reports an overview of the actual use of YouTube channels by Japanese universities. For 457
universities with more than 1,000 applicants, we grasped the existence of YouTube channels, the year of joining,
the number of videos, the number of subscribers, and the total number of views. As a result, it was found that
there is a large difference in the degree of utilization. As for the content of the video, 4 purposes and 14 types

were extracted.

Key words: University Public Relations, Media, Movie, YouTube, Japanese University
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