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The possibility of “tweet” analysis on Twitter for

measurement of public-relations effectiveness

Tuyoshi OGAWA
Shinichi OYAMA

Hiroko YOSHINO
(Naigai press clipping bureau, Ltd.)

In order to realize more effective public relations, we need to know how the citizen
interpret the company message. For this purpose, We propose analysis of a “tweet” on
Twitter, as a measurement of public-relations effectiveness. By an original system, we collect
“tweet” which opened to the public, classify them into “information sharing (ReTweet, URL
reference)”, “personal communication (mention, reply)”, “community activity (hash tag)”
analyze how the users react a subject. As examples, we show analysis of “Tochigi lemon milk”
and the “Asahi red eye.”
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